Marketing Research
Q1. Amazon.com operates in several countries and collects vast amounts of data from various sources. Let us assume that the management wants to use Business Intelligence and big data analytics to forecast future market trends and make informed strategic decisions. The market researcher is responsible for filtering meaningful information from large, complex datasets and presenting actionable insights to the leadership team. How can a market researcher apply business intelligence and big data analytics to forecast future trends and support strategic decision-making at Amazon.com?
Answer:
Introduction:
Amazon.com, as one of the world’s largest e-commerce and technology companies, operates across various countries and serves millions of customers daily. This scale of operations generates an enormous amount of data from multiple sources—customer transactions, browsing behavior, product reviews, supply chain logistics, and more. Managing such a massive dataset requires advanced tools to extract valuable insights that can drive strategic decisions. This is where Business Intelligence (BI) and Big Data Analytics come into play. The role of a market researcher in this environment becomes extremely important. It is their responsibility to dive deep into the data, identify relevant patterns, and forecast trends that can support business growth. By applying BI and analytics tools, a market researcher helps Amazon understand customer preferences, predict product demand, optimize pricing strategies, and identify new market opportunities.
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Q2. You are the marketing research head for a national FMCG company planning to conduct a customer satisfaction survey across four metropolitan cities. Evaluate the suitability of simple random sampling, systematic sampling, stratified sampling, and cluster sampling for this research. Based on your evaluation, recommend the most appropriate sampling method and justify your choice.
Answer:
Introduction:
In the highly competitive FMCG (Fast-Moving Consumer Goods) industry, understanding customer satisfaction is vital to maintaining market share and brand loyalty. As the Marketing Research Head of a national FMCG company, I am tasked with organizing a comprehensive customer satisfaction survey across four major metropolitan cities. These cities represent a large and diverse consumer base, varying in demographics, purchasing behaviors, and socio-economic profiles. Therefore, the sampling method we choose plays a crucial role in the accuracy, representativeness, and reliability of the data collected.

Q3 (A) You are part of the marketing team at a consumer electronics company preparing to launch a new smart wearable. Design an advertising research plan by outlining the stages involved. Demonstrate how each stage of advertising research will help in the creation of the advertisement.
Answer:
Introduction:
As part of the marketing team at a consumer electronics company, launching a new smart wearable involves much more than just a product release — it requires a strategic and research-driven advertising approach. Advertising research is crucial because it helps us understand our audience, refine our messaging, choose the right media platforms, and assess how well our ads are likely to perform. By using a structured advertising research plan, we ensure our advertisements connect with potential customers and drive interest and sales.

Q3 (B) You have recently joined a start-up that plans to launch a health-focused ready-to- drink beverage for urban professionals. As the head of marketing research, design a marketing research plan to support the new product development (NPD) process. Explain how marketing research will contribute at different stages of the NPD process and how it can reduce the risk of market failure.
Answer:
Introduction:
Launching a new health-focused ready-to-drink beverage in a competitive urban market demands careful planning. As the head of marketing research, my main role is to gather useful information that can guide every step of the new product development (NPD) process. Marketing research helps us understand what consumers want, what trends are influencing the market, and how we can create a product that fits into their lifestyle. This not only increases the chances of success but also helps avoid costly mistakes. A well-designed marketing research plan will reduce uncertainty and support better decision-making throughout the product’s journey.
